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SOCIAL MEDIA STATS SOCIAL MEDIA STATS 
FacebookFacebook

Jan. 1- Oct. 3, 2024 Hootsuite

 Overview

Audience

Highest engagement posts



RECENT STATS RECENT STATS 
FacebookFacebook

Oct. 3-Nov. 20, 2024 Hootsuite: 
17 posts
4,491 followers
3.8k fans
4.7 posts/month with above 10%
engagement



RECENT STATS RECENT STATS 
FacebookFacebook

Up Stats:
Posts:

17 new posts in ≈ 1.5 months
≈ 11.3 new posts/month

Up compared to Jan. 1-Oct. 3, 2024:
62 new posts in ≈ 10 months

≈ 6.2 new posts/month



RECENT STATS RECENT STATS 
FacebookFacebook

Engagement:
7 posts with above 10% engagement in ≈ 1.5 months

≈ 4.7 posts/month

Up compared to Jan. 1-Oct. 3, 2024:
10 posts with 10% or higher rate in ≈ 10 months

≈ 1 post/month



RECENT STATS RECENT STATS 
FacebookFacebook

Engagement:
Fewer posts- 41.2% get higher than 10%

engagement rate.

Up compared to Jan. 1-Oct. 3, 2024:
More posts- only 16.1% get higher than 10%

engagement rate. 



CONTENT EXAMPLES:CONTENT EXAMPLES:



INSTAGRAMINSTAGRAM
Jan. 1-Oct. 3, 2024 Hootsuite Overview: 

37 posts, 1,715 followers, 534
engagements and 0 post video views

Audience: Non-profits and millennials in
the Scranton area

Highest engagement posts: 
Photos showcasing events and featuring
photos of real people: audiences connect
strongly with personal, relatable content. 



RECENT STATS RECENT STATS 
InstagramInstagram

Oct. 3-Nov. 20, 2024 Hootsuite: 
13 posts

1,723 followers
2.7 posts/month with above 10%

engagement



RECENT STATS RECENT STATS 
InstagramInstagram

Down Stats:
Followers:

8 new followers in ≈ 1.5 months
≈ 5.3 new followers/month

Down compared to Jan. 1-Oct. 3, 2024:
84 new followers in ≈ 10 months

≈ 8.4 new followers/month



Up Stats:
Posts:

13 new posts in ≈ 1.5 months
≈ 8.7 new posts/month

Up compared to Jan. 1-Oct. 3, 2024:
37 new posts in ≈ 10 months

≈ 3.7 new posts/month

RECENT STATS- RECENT STATS- 
InstagramInstagram



Engagement:
4 posts with 10% or higher rate in ≈ 1.5 months

≈ 2.7 posts/month

Up compared to Jan. 1-Oct. 3, 2024:
6 posts with 10% or higher rate in ≈ 10 months

≈ 0.6 posts/month

RECENT STATS- RECENT STATS- 
InstagramInstagram



0 posts, 105 followers and 0 engagements

Audience: Colleges, universities, local businesses and
bigger companies

Desired Audeince: Local high schools, students and
parents.

TIKTOKTIKTOK



CONNECTIVE

TRUSTWORTHY
 

PROGRESSIVE

CONNECTIVE

TRUSTWORTHY
 

PROGRESSIVE

BRAND IDENTITY:BRAND IDENTITY:



SWOT ANALYSIS:SWOT ANALYSIS:

STRENGTHS 
STRENGTHS WEAKNESSESWEAKNESSES

OPPORTUNITIES
OPPORTUNITIES

THREATSTHREATS RECENT UPDATESRECENT UPDATES



No direct competitors
Established community trust 
Storytelling ability

STRENGTHSSTRENGTHS



WEAKNESSESWEAKNESSES
Lacking social presence  
Weak brand identity
Lacking recognition
Website layout
Dependency



OPPORTUNITIES OPPORTUNITIES 
Collaborate

Increase brand
awareness

Tell success
stories

Take advantage
of each platform



THREATSTHREATS

Competition for donors
Limited awareness
Financial constraints



RECENT
UPDATES/SUCCESS

RECENT
UPDATES/SUCCESS

Created a link tree to connect accounts to put links to events and put into bio
description across all platforms 

Introduced new employees and board members through instagram 

Linked Instagram and Facebook to share posts simultaneously 



Combine all of the SACF Instagram pages into one
page 

 Utilize Instagram stories and highlights for each
section of the SACF with a logo as the cover photo
and title.  

Example: Women in Philanthropy, NEPA Moves,
NEPA Gives, etc. 

Every Instagram Story or Reel is added to the
highlight  

RECOMMENDATIONSRECOMMENDATIONS



CAPTIONS AND HASHTAGS CAPTIONS AND HASHTAGS 

Keep Captions: 

Professional
Quirky
Lighthearted 
Positive  

#ScrantonAreaCommunityFoundation
#NEPA
#Nonprofit 
#Scranton 
#SACFScholarships 



A more universal Instagram and Tiktok
handle for brand identity/recognition

Ex: @SACF
@Scrantonareafoundation

More tagging and collaboration with other
instagram accounts



Facebook Live
Q&A sessions
to promote

scholarships 

“Pin” important
content to the top of
the feed Join parent groups for local

school districts 



TIMELINE
PROMOTING SCHOLARSHIPS

TIMELINE
PROMOTING SCHOLARSHIPS

1

2

3

4

5

Introduce
Scholarships 

Scholarships
applications 

open

Scholarship
applications

close 

Keep target 
in the known

Push applying 
for scholarships

August to December January to March



Content
Informational posts
Highlight past recipients 
Reels 

Events
TikTok 

Story Posts
Q&A

CALENDAR - AUGUST TO DECEMBERCALENDAR - AUGUST TO DECEMBER



Content: 
Fun/ Engaging Trends 

Introduce SACF 
Explain Scholarships 

Target to know SACF 
Post on other platforms

CALENDAR - AUGUST TO DECEMBERCALENDAR - AUGUST TO DECEMBER



General Content
Informational posts

Reels/ Carousel 

Local Influencers

Story posts

Q&A’s

CALENDAR - JANUARY TO MARCH CALENDAR - JANUARY TO MARCH 



General content 
Reasons why to apply for scholarships. 

(Carousel or Reel)  

How to apply for SACF scholarships.

 (Carousel or Reel)  

Collaborate content with local influencers

Incorporate fun and engaging trends 

CALENDAR - JANUARY TO MARCH CALENDAR - JANUARY TO MARCH 



JOIN LOCAL FACEBOOK GROUPS 

 POSTS THAT HIGHLIGHT LONG-TERM DONORS

ACKNOWLEDGE AND THANK DONORS PUBLICLY 

USE A CALL TO ACTION TO ATTRACT NEW DONORS

TO TARGET DONORS...TO TARGET DONORS...



Did you know that the Scranton Area Community Foundation offers over 80 scholarships to high school seniors
and college students? Our great community of philanthropy driven donors make this possible like these students
here. Apply on our website to relieve some stress from college applications and tuition prices! The application
portal opens on January 2nd, 2025 and closes on March 1st, 2025. Be sure to submit your applications  and spread
the word to other members in your community. #scranton #scholarshipfunds
#scrantonareacommunityfoundation #collegestudents #lackawannacounty 

CONTENT EXAMPLES: FACEBOOKCONTENT EXAMPLES: FACEBOOK



CONTENT EXAMPLES: INSTAGRAMCONTENT EXAMPLES: INSTAGRAM



CONTENT EXAMPLES: INSTAGRAM REELSCONTENT EXAMPLES: INSTAGRAM REELS

“Don’t miss out on a
Scholarship! Our
application deadline is
March 1st, and we  
#SACF
#SACFscholarships
#Scranton #non-
profit” 



CONTENT EXAMPLES: INSTAGRAMCONTENT EXAMPLES: INSTAGRAM

“Don’t miss out on a
Scholarship! Our
application deadline is
March 1st, and we  
#SACF
#SACFscholarships
#Scranton #non-profit” 



Let #SACF re-introduce ourselves!
We are a Non-Profit located in
Scranton, Pa. Click the 🔗 in bio to
learn more about us! 

#SACF
#ScrantonAreaCommunityFoundat
ion #Nonprofit #Scranton #NEPA

 

CONTENT EXAMPLES: TIK TOKCONTENT EXAMPLES: TIK TOK



“March 1st is right around
the corner... Highschool
students don’t miss the

deadline. Click 🔗 in bio to
Apply Today!

#SACF #SACFScholarships
#Nonprofit #Scranton”

CONTENT EXAMPLES: TIK TOKCONTENT EXAMPLES: TIK TOK



CONTENT EXAMPLES: TIK TOKCONTENT EXAMPLES: TIK TOK

“Meet our staff at
#SACF!

#SACFScholarships
#Scranton #Non-

profit #NEPA”



THANK YOU!
HAPPY 70TH ANNIVERSARY SACF!




